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Ourvision To be Australia’s exemplar public healthcare service
Our purpose Quality healthcare every day
Ourvalues Integrity, Compassion, Accountability, Respect, Engagement, Excellence

About this plan

This plan explains how Metro South Health (MSH) will work with and meet our patients’, carers’ and families’ (consumers’)
health care needs now and into the future. We aim to ensure all feel welcome and safe in our services. We aim to make sure
our services can respond kindly and fairly to the cultures, languages and complex needs of our consumers.

About this strategy

People are at the centre of everything we do at MSH. We embrace the health care needs and choices of all people that live in
our local community (diverse needs). We consider patients, carers and families as consumers of our service.

The MSH Consumer and Community Engagement Strategy (the Strategy) explains how we will partner with our consumers
and community. The Strategy is a plan of action, to guide how we will meet our consumers’ health care needs now and into
the future. Actions in the Strategy include how we will connect and partner with consumers and the community to plan,
design, deliver and evaluate our healthcare service. This aligns with the MSH Strategy — Partner with patients, families and
consumers to improve the delivery and experience of healthcare.

The Strategy supports MSH’s commitment to consumers feeling welcome and safe (inclusive) in our services and promotes
our responsiveness to culture, language and complex needs of our consumers. The Strategy helps our consumers who face
higher levels of burden/challenges have fair and just (equitable) access to healthcare.

The Strategy meets the legislative requirements of the Hospital and Health Boards Act 2011 and the National Safety and
Quality Health Service Standards (NSQHS). This Strategy will work with the MSH Patient Safety and Quality Strategy,
MSH First Nations Health Equity Strategy, Pasifika and Maori Health and Wellbeing Action Plan for Brisbane South, MSH
Research Strategy, the MSH Multicultural Plan, the MSH Disability Plan, and the LGBTIQ+ Plan to support MSH’s purpose.

We will respect, protect, and promote human rights in
our decision-making and actions.
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INTEGRITY ~ COMPASSION  ACCOUNTABILITY ~ RESPECT ~ ENGAGEMENT  EXCELLENCE

Metro South Health recognises and pays respect to the
traditional custodians of the land and waters—the Yugambeh,
Quandamooka, Jaggera, Ugarapul, Turrbal and Mununjali
peoples—and to Elders, past, present and emerging.

Challenges

Responding to the diverse needs of people in our
community which has complex and varied social
determinants.

Understanding and supporting the health service
needs of our large population living in complex and
varied settings.

Supporting the diverse health literacy needs of the
community who access our health service.

Supporting the health and wellbeing of our workforce
in a changing health environment.

Opportunities

Embracing an active MSH Consumer Partner Network
who are committed to being part of improving safety
and quality in healthcare.

Maintaining Consumer Partner systems that are
embedded in MSH Clinical Governance to improve the
use of consumer experience into everyday care.

Embracing the different perspectives of our diverse
consumers, community and workforce to support
innovation.

Maintaining and extending our partnerships with
MSH advisory groups and community groups to
strengthen community inclusion with MSH direction.
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